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To The Head of Buying, 

I write to you with a one-time offer, which I believe is like nothing you will have ever received before. 

It is time-limited, so I compel you to give it serious consideration.  I would like to offer you an exclusive 

deal with Eric’s Ethical Chocolate brand.  We are an ethical chocolatier, who are based in New York, 

and specialise in the luxury chocolate end of the confectionary marketplace. 

Eric’s Ethical Chocolate prides itself on producing opulent, sumptuous chocolate in a variety of �avours 

– in dark, milk and white chocolate.  We add in the best mix of superior, artisan ingredients to enhance 

the �avour of the chocolate, for example: sea salt sourced from the Red Sea; almonds from Iran; 

caramel from Italy.  

We strive to source and use the highest quality of ingredients to give our customers a momentary taste 

of blissful heaven when they indulge in our chocolate.

We are con�dent that when our chocolate is introduced to the UK market it will be a signi�cant 

game-changer in the buoyant market.  Our chocolate bar already has a 20% market share across 

North and South America, and our company is only ten years old.  We believe this is because we have 

amassed our faithful and passionate following of chocolate consumers, who want the best and are 

keen to know exactly where their products are sourced. 
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Not only do we aim to give customers the best possible culinary treat, we also aim to abolish child 

slavery – did you realise that many companies in the chocolate industry use cocoa beans, which are 

unfortunately propagating child slavery in parts of Africa and South America? Child slavery is driven 

by low wages and poverty. We are dedicated to eradicating child slavery within the industry, so by 

investing in our stock you too will be helping to eradicate it. Surely that is worth your investment and 

trust? I am con�dent your corporate social responsibility department will be interested in our offer and 

brand. 

Our key message is that you can make tasty chocolate and be commercially successful while 

eradicating slavery from the supply chain.  We are ambitious: we want to inspire other brands to join 

our cause and produce slave-free chocolate. Unfortunately, the chocolate industry is currently 

dominated by a handful of giant brands, whose motivation is pro�t, so are trying to keep the price of 

cocoa as low as possible. This is contributing, and causing, child slavery. Will you join our �ght and be 

the UK’s �rst stockist with a conscience?

As a company, our four main principles are: 

•  Customers being able to trace the origins of all our ingredients 

•  Paying fair (higher) prices to farmers 

•  Working alongside farmers to improve their productivity and encouraging them to modernise their      

   practice and diversify their crops 

•  Invest in long-term commitment and farm cooperatives to empower farmers to work together 

We have started to have an impact within North America as we have worked alongside Hershey’s 

(America’s best-selling chocolate company), and by working together we have made their brand of 

chocolate slave-free.  This practice has been praised by Henri DeBauli, who is one of the world’s largest 

chocolate manufacturers. 

Our chocolate is more expensive. This is a fact we cannot and will not deny. We are proud to offer 

chocolate at a fair, conscientious price. Moreover, it is essential to re�ect the extra investment we have 

put straight into the hands of the cocoa farmers. Chocolate is a luxury product, so it is acceptable to 

pay more for it. 
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Working alongside you in the future, we will need to convince consumers that knowing exactly where 

the chocolate you buy has come from is worth a few extra pennies.  Ethics and fair trade are not 

always at the top of shoppers’ minds; but, if we can work together to support consumers to understand 

then we know they will feel compelled to act.  Eric’s and Sainsbury’s working in collaboration can 

achieve incredible results. Are you up for the challenge? 

We are excited to be approaching the UK market for the �rst time.  We acknowledge we are joining a 

marketplace with many established brands, but we are con�dent our brand offers delicious, divine 

chocolate that consumers can eat with a clear conscience. 

I look forward to expanding on this introduction in a face-to-face meeting at your headquarters.  

Please contact me at your earliest convenience to discuss further. 

Kind Regards, 

Javinder Singh 
Head of International Sales 
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